110 2005 6 132 . LIQUOR-MAKING SCIENCE & TECHNOLOGY 2005 No.6(Tol.132)

550002

F27:1T5262.3 F713.5 B 1001-9286 2005 06-0110-02

Marketing and Management of Regional Market for Medium-scale
and Small-scale Liquor Enterprises

ZHANG Xiao-ke CAO Jian—jun and HUANG Zheng
Guizhou Light Industry Scientific Research Institute Guiyang Guizhou 550002 China

Abstract Medium-scale and small-scale liquor-making enterprises carried out rolling development based on targeting re-
gional market. Besides the enterprises should establish high efficiency regional organizations and working teams work
out sales budget and do careful maintenance and management in marketing network and channels. The painstaking work

in regional market would establish solid base for enterprises which could further guarantee rapid and health enterprise de-
velopment. Tran. by YUE Yang
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