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Building the First Liquor Town in China by Using
the Brand Advantage of “Maotai Liquor”

——Thought of the Development of Tourism in Maotai Town

WU Hui-qun and WANG Shi-zuo
Tourism Dept.of Guizhou University Guiyang Guizhou 550025 China

Abstract: In 2006, Business Journal (U.S.A) chose the top 20 Chinese enterprise brands through public appraisal. The brand of “ Maotai Liquor”
captured No.8 (brand value as 10.5 hillion RMB), which was far beyond most people’s anticipation and increased greatly the impact of “ Maotai
Liquor”. However, the use of such brand value only limited in liquor-making industry at present. Actually, its use should expand in tourism to
advance rapid development of local tourism (based on consumer’s trust in and recognition on “Maotai” brand), which could increase local finan-
cia revenue and promote the image of “ Maotai Liquor”. Besides, its use in tourism was also of great significance in the development of Guizhou
tourism.The tour in Maotai town should be as important as the tour in Huang'guoshu Waterfall in Guizhou in the future. Accordingly, scientific
tourism planning of Maotai town should be formulated according to local special wine culture, favorable investment environment and preferable
geographic location to achieve such goal.
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