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Analysis of Differentiation Strategy for Grape Wine Industry in China

TANG Wen-long
(Business English Department, Foreign Language College, Shandong Institute of Business & Technology, Yantai, Shandong 264005, China)

Abstract: The concept of differentiation strategy was introduced in this paper. The necessity of the practice of differentiation strategy for grape
wine industry in China was analyzed. Besides, the establishment of differentiated brands combination including industry brand, wine production
region brand, winery brand, entrepreneur brand and wine-maker brand was recommended. The differentiated development of grape wine would
induce the differentiation of grape wine products, wine production regions, and grape wine brands, which would further realize the differentiation
of the whole grape wine industry in China and advance health development of grape wine industry in China.
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