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Study on Grape Wine Marketing Strategies to X—generation

LI Jia-gui?, CHENG Xiao-min' and JIA Jin-rong’
(1. College of Enology, Northwest A&F University, Yangling, Shanxi 712100; 2. College of Economics and Management, Northwest A&F
University, Yangling, Shanxi 712100; 3.Research Center for Viti-viniculture of Shanxi Pnvince,Yangling, Shanxi 712100, China)

Abstract: X-generation is featured by passionate behavior, avant-garde idea, and independent personality. They have no customed consumption
modes but strong willingness to consumption. They care more about spiritual enjoyment and personalized and fashionable products in the con-
sumption. In this paper, a series of grape wine marketing strategies to X-generation was put forward in order to develop systematic and effective
marketing mix as follows: the development of accessorial grape wine brands strategy, personalized production strategy of grape wine, person-
alized packing strategy of grape wine, diversified promotion channels strategy of grape wine, grape wine club promotion strategy, and grape wine
culture promotion strategy.
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