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Abstract: Since 2001 May, the government began to add a consumption tax '
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Brief Analyse on the Influenes of Adjustment of Consumption

GAO Qi

Tax on Liquor Enterprises

(Jiangsu Yanghe Group Co. Ltd,, Siyang, Jiangsu 223725, China)

1. 00/ kg for liquor. The tax will give a pofound impact upon enter

prises, as follows: Fiist, Sales will decrease dramatically. Low— level liquor enterprises will be badly hit. Second, Many liquor companies will be united
together, and small ones will be eliminated. Third, To supply much more developmental space and many more chances to famous and high quality liquor
enterprises. Fourth, To accelerate technical innovation further, optimise the industrial structure, escalote and replace the old generation of products by

new ones and create a fair conpetition market environment.
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