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Wine Marketing Via Micro-blog

ZHU Kai and LI Jiagui
(College of Enology, Northwest A&F University, Yangling, Shanxi 712100, China)

Abstract: As a new tool of communication, micro-blog has changed the way of information acquisition and exchange in this century. With the
rapid development of Micro-blog and its popular use among general public, the active use value of micro-blog becomes more and more obvious.
Actually, it has become a powerful marketing tool from a micro world and been widely used in various industries. Wine, as the product in need of
precise marketing, could use micro-blog as the platform to develop its loyal fans and to achieve marketing interaction and point-to-point service.
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