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Research on the Development of Grape Wine Products for Experiencing Tourism

ZHANG Ping and WANG Ai-hong
(Geography & Environment Science College, Northwest Normal University, Lanzhou, Gansu 730070 , China )

Abtract: Grape wine experiencing tourism is a newly-developed toursim fad. In this paper, the feasibility of the development of grape wine prod-
ucts for experiencing tourism was analyzed based on the characteristics of experiencing tourism.
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