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Evaluation and Analysis of Chinese Alcoholic Beverage Enterprises
to Fulfill Their Social Responsibilities
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and Management, Sichuan University of Science & Engineering, Zigong, Sichuan 643000, China)

Abstract: The whole value chain of alcoholic products from raw materials planting to final consumption has inevitable influence on the society
and the environment. Alcoholic beverage enterprise are of no exception. In this study, Chinese alcoholic beverage enterprises to fulfill their social
responsibilities was assessed and analyzed by content analysis method. It was found that alcoholic beverage enterprises preferred to fulfill its so-
cial responsibilities such as employee training and the development of circular economy, however, they ignored more or less their social responsi-
bilities such as advocacy of healthy drinking and the publicity of drinking damages. Besides, there existed great difference in the fulfillment of so-
cial responsibilities for different industries because of the existed difference in industrial regulations and related policies.
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