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How Liquors of Different Lifecycle Open up and Breed the Market

LU Yun- chao
(Nart guan Distillery, Linbi, Anhui 234200, China)

”

Abstract The chamacteristics of lifecycle for liquors could be generalized as “ New one and Old one ”. However, “new on€” and “old one” are two
relative concepts in regard to products and market because neither unconditional “new” nor unconditional “old” existed in reality. The lifecycle for
liquor could be classified into four phases: intwduction, growth, mature and decline. And those produds in the phases of introduction and growth are
called new products. Those products in the phases of mature and dedine are called old products. What we should understand well was that with the
changes of regions and spaces and times mutual transformation and role changes of new products and old products would happen. Similarly, the life
cycle for market could also be dassified into “old market” and “new market”. Adequate starting point for marketing must be detemined and liquos
marketing should orient to consumption demand and “4C” marketing theories should be carried out actively. When new products started to open uyp the
market, the wles of “Earlier development, better quality, newness and cham price always lead to victory’ should be followed. In general, only by
improving marketing tactics and making intensive survey on consumption demands, the distilleries could know the changes of the market and sue
cessfully breed groups of loyal consumers. (Tran. by YUE Yang)
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