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Discussion on Grape Wine Culture in China

WANG Shi-zuo' and HUANG Ping’
(1.School of Humanities of Guizhou University, Guiyang 550025; 2. Guizhou Provinical Light Industry
Scientific Research Institute, Guiyang, Guizhou 550007, China)

Abstract: Chinese wine culture is an important component of Chinese traditional culture. Chinese grape wine culture, as an important part of Chi-
nese wine culture, has long history and profound and extensive implications. However, in recent modern China, grape wine culture whatever in
drinking and grape wine values and in drinking etiquette and drinking service displayed a strange image for people (neither foreign origin nor Chi-
nese origin, neither elegant products nor popular products, neither innovated products nor inherited products) due to the influence from various as-
pects (social, political, ecnomic, and cutlural exchange). The author believed that lack of comprehensive understanding of oriental wine culture
and western wine culture and grape wine-making techniques among the people finally resulted in such ironic grape wine culture phenomenon in
China(blind imitation and worshiper of foreign things). On the other side, such phenomenon also reflected the diversity of cultural development. A
profound understanding of such phenomenon could help us know more about Chinese wine culture and it was of important theoretical value and
practical significance for building grape wine culture among wineries and strengthening grape wine culture international exchange and coopera-
tion and exploring the general rules and cultural development.
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