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Approaches to Enhance the Brands Status of Small Distilleries

ZHANG An-lin and MENG Yu
Guizhou Dongjiu Distillery Zuiyi  Guizhou 563004 China

Abstract The competition among enterprises is the competition of brands in nature. The key to change the disadvantages of the prod-
uct in the market is dependant on the improvement of the brand. Brand enhancement bases on product quality and service quality.
And formation of a better enterprise image to win public recognition is an effective approach to enhance brand status. Tran. by YUE
Yang
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