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Marketization of the Flavor & the Taste of Sichuan Luzhou-flavor Liquor

ZENG Zu-xun
(Chengdu Garden Building 9-3-801, Qingyang Rd, Chengdu, Sichuan 610072, China)

Abstract: The consumption habit of people turns from tangible consumer goods to sensory experience, which means the coming of the experience
economy era. With the development of social economy, liquor consumption has marched into diversified consumption age including rational con-
sumption, personalized consumption, emotional consumption. Accordingly, the requirements of the taste and the flavor of Luzhou-flavor liquor
has been changing from perceptual to rational understanding, from low taste to high taste consumption, and from simple sensory analysis to com-
prehensive research on production techniques. New Luzhou-flavor liquor products have been developed on the basis of keeping classic character-
istics of traditional Luzhou-flavor liquor by integrating the features of the liquor of other flavor types, which could meet the requirements of the
market. (Tran. by YUE Yang)
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