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Investigation on Liquor Individualization

ZHANG Guo-qiang
(Anhui Kouzijiu Liquor Industry Co. Lid., Huaibei, Anhui 235034, China)
Abstract: Perfect integration of individuality and quality finally resulted in the reputation of famous liquor in Chi-
na. The individualities of Maotai Liquor, Wuliangye and Fen Liquor were Maotai—flavor, Luzhou—flavor and Fen-

flavor respectively, which made them famous in China. Besides, other famous liquors in possession of predominant

individuality included Jian'nanchun Liquor, “National Pits+1573” Liquor, and Shuijingfang Liquor etc. Liquors of

mixed flavor had developed rapidly in recent years and its main products include Maotai—Luzhou—flavor liquor,
Luzhou—Maotai—flavor liquor, Feng—Luzhou—flavor liquor and Feng—Maotai flavor liquor. Liquor of mixed flavor was
popular among consumers because of its predominant individuality. (Tran. by YUE Yang)

Key words: liquor; famous liquor in China; individuality
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