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“Xiangjiugui” Group Create New Brand Classic
—"Xiangjiugui” Group Developed Eight Innovative Brand Concepts

YANG Zhi—qin
(Beijing Dongfangzun Consultation Co. Lid., Haidian, Beijing 100086, China)

Abstract: “Xiangjiugui” Group developed eight innovative brand concepts by all might and main as follows: Green, Quality, Culture,
Tourism, Realism, Standard, Faith and Service. In 2004, the Group aimed at realizing the objective of “remolding of brands, reproduce
of Jiugui liquor, recreation of liquor image to display the brand new glamour of Xiangjiugui Group”. The birth of Jiugui liquor com-
pletely overthrew the dullness of liquor trademarks by its vivid name and had an affinity for consumers for its romantic and mysterious
cultural charm and its special backgrounds. Especially, Jiugui Liquor bottle was regarded as a classic creation, it was of extremely high
beauty value because it could express the long history of the liquor visually. Nowadays, full exploration of the cultural backgrounds of
Jiugui Liquor and active exhibition of its cultural charm had shocked the market and produced favorable effects. This year, the Group

intended to shoot documentary film series—Enterprise Culture of Jiugui Group, which could fully display the charm of Jiugui Liquor and

advance further development of the exploration and spread of Jiugui culture.
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