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Discussion on Tourism Development of Chinese Liquor-making Golden Triangle
and Improving International Influence of Chinese Liquor Brands

MENG Bao, GUO Wulin and BAO Yan
(Chinese Liquor Culture Research Center of Yibin College, Yibin, Sichuan 644000, China)

Abstract: Tourism has positive effects on culture promotion. At present, Chinese liquor-making distilleries aim to open international market, thus
tourism development of Chinese liquor-making golden triangle is of vital significance in improving international influence of Chinese liquor
brands. Some useful advices were put forward as follows: learning from successful experience abroad, integrating the existed tourism resources,
developing new tourism experience projects, building memorable tourism scenes and impressive liquor-making industry image, and advancing
proper liquor-making talents strategies.
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