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Small and Medium-Sized Liquor—-Making Enterprise
Development Strategic Thinking

ZHANG Xiao- ke
(Liquor-making Science & Technology Publishing House , Guiyang , Guizhou 550007 , China)

Abstract: China is a liquor production and consumption power. With the market economy gradually improved and the depth of development,

Liquor industry has been the rapid development and Liquor industry has been to enter the white-hot competitive phase. Small and medium-sized

enterprises has become an important part of China's liquor industry, and development of small and medium-sized enterprises with liquor industry's

development has become increasingly prominent.In this paper, liquor on domestic small and medium-sized enterprise development status quo, the

main problems facing the development of an analysis made by small and medium-sized enterprise development liquor should be taken to the main

strategies.
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