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Application of Internet in Food Industry

TANG Qing- tao, LI Sheng- feng and CHEN Yun
(Food& Biological Engineering Department of South Chima Technical Institute, Guangzhou, Guangdong 510640, China)

Abstract: The emergence of internet brings great changes to management, decision— making and marketing in food enterprises. lis effecls were
analysized and some suggestions on management tactics of food enterprises in internet time were also put forward in this paper. (Tran. by YUE Yang)
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