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In Trouble with Fifty Cent

YANG Zhi—qin
Beijing Dongfangzun Culture Propagation Co. Ltd. Haidian District Beijing 100086 China

Abstract: Fifty cent consumption tax was imposed on per bottle liquor 5 % of the amount of 10 Yuan per bottle
liquor and as high as 20 % of the amount of 2.5 Yuan per bottle liquor. Such taxation approach brought great
pressure on enterprise management and had massive effects on enterprise product brands  enterprise capital effi-
ciency and enterprise risk—reducing capability. The practice of such taxation policy had created new unfairness a-
mong manufacturers and intensified illicit market competition. Currently  tax of low—alcohol liquor was evidently
higher than that of high—alcohol liquor. Consequently it was hard to ensure the quality of low—grade liquor prod-
ucts. Such taxation approach eventually resulted in slow tax increase and unnecessary drain of tax sources which
was regarded as a bad policy unworthy of implementation. Tran. by YUE Yang
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