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Strategy of Advancing Economic Development in West China
by Means of Liquor Industry

ZHANG Gui-hua
Business Administration Department of Hu'nan Business College Changsha Hu'nan 410205 China

Abstract The geographically disadvantaged facts in West China such as minority living area large highland region in-
convenient traffic dispersed population low work efficiency out-of-date techniques and information block etc. seri-
ously restricted and damaged health economic development. However the policy of advancing economic development in
West China by means of liquor industry was put forward in this paper because liquor industry there had the following ad-
vantages favorable natural ecological conditions  long liquor-making history and profound liquor culture background
booming distilleries  and preferential policies for liquor-making enterprises etc. Proper development of liquor industry
could stimulate the development of relative industries accelerate the industrialization in West China enhance economic
competitiveness increase addition value of agricultural products and farmers' income realize job enlargement raise fis-
cal income and regulate and optimize liquor industry nationwide. Accordingly the following advices were put forward
integration of liquor products brands resource to establish liquor industry base  practice of West China brand strategy pro-
ject marketing expanding borrowing ideas from French Bordeaux experience etc. Tran. by YUE Yang
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