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Investigation on and Analysis of Recognition and Consumption of
Wines Among University Students in Kunming

MA Chun-hua', SHAO Jian-hui* and MA Jing'
(1.College of Landscape and Horticulture , Yun’ nan Agricultural University , Kunming, Yun’nan 650201 ; 2.Educational
Administration Department of Yun’ nan Agricultural University, Kunming, Yun’nan 650201, China)

Abstract : Questionnaire survey on wine recognition and consumption was performed among 297 university students in Kunming. The survey re-
sults were summed up as follows: 1. “Yunanhong” (native grape wine brand) was the most recognized wine, then followed by Changyu,
Shangri-La, Great wall, Danasty and other well-known wine brands in China; 2. TV commercials, magazines, newspapers and books as well as
other media are the main channels for students to know wine. Besides, network also plays an advocacy role; 3. Most students know some health-
care functions of wine, but know little about wine grape varieties and the geographical origins naming of wine. But most students are willing to
enrich their knowledge by participating in wine culture courses, lectures or wine tasting; 4. 79.46 % students have wine drinking experience, most-
ly drinking in festivals and gatherings and only a small number of them drink regulady; 5. Taste, price and brand are the main factors influencing
university students’ purchasing behavior, most of them prefer sweet and dry red wine; 6. Supermarkets and shopping malls are the main channels
to buy wine, nearly half of the students could afford wine at the price of 20~35 RMB per bottle; 7. Vast majority of students have the intention of
drinking wine after they make their own living, and 16.50 % of them will drink wine regularly.
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