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Operation of Competitive Intelligence Network System in
Liquor-making Enterprises

YUE Yang
(Guizhou Provincial People’s Hospital, Guiyang, Guizhou 550002, China)

Abstract: The theory of competitive intelligence referres that the enterprise is involved in information collection and analysis on market-
ing opponents, competitive environments and competitive strategy in order to improve enterprise competitiveness and beat opponents. A
sound enterprise competitive intelligence network system generally coveres four functional modules including competitive intelligence col-
lection subsystem, competitive intelligence analysis subsystem, competitive intelligence service subsystem and counterintelligence subsys-
tem. The network operates as the following seven procedures: investigation, collection, treatment, organization, allocation, warning and in-
formation feedback. Under new backgrounds, liquor—making enterprises should establish proper competitive intelligence network system

for better development.
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