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Investigation on Successful Marketing of Langjiu Liquor

HU Ji-quan
(Langjiu Group, Gulin, Sichuan 646523, China)

Abstract: The sales revenue of Langjiu liquor increased from less than 0.3 billion RMB in 2001 to almost 0.6 billion RMB
in 2005. Langjiu Group had realized rapid enterprise development and sale volume increase under adverse conditions
(market saturation of traditional liquor industry and liquor yield heading for a downslide). The factors for its success were
investigated and summed up as follows:  successful creation of an individualized core brand* Zhong'guo Lang” (Chinese
man) which could inspire consumers easily;  deep communication with consumers to impress the core value on con-
sumers' memory;  appropriate brand development strategies and brand structure;  full use of brand resources to gain the
maximum benefits through brand expansion;  product quality highly valued by the enterprise to safeguard an excellent
brand. (Tran. by YUE Yang)
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