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Research on the Core Value of China Liquor Golden Triangle
and Its Construction

LEI Rong and HU Beiming

(Economics and Management Department of Sichuan University of Science & Engineering, Zigong, Sichuan 643000, China )

Abstract: China Liquor Golden Triangle is a regional brand in liquor-making industry supported by Sichuan and Guizhou. The goal is to develop

the Bordeaux of Chinese liquor eventually. The profound cultural heritage, unique liquor-making technology, high-quality ecological environ-

ment, and the cluster of famous liquor brands have laid strong base of brand value in this region. In this paper, the author analyzed the core value

of China Liquor Golden Triangle and its construction measures and proposed that “patriotic, innovative, vigilant, and harmonious national spirit”
should be the core values of China Liquor Golden Triangle.
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