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Development Vision of Taibai Liquor Culture & the Company

ZHANG Zhi-bin
(Shanxi Taibai Liquor Industry Co.Ltd., Meixian, Shanxi 722306, China)

Abstract: The brand of Taibai Liquor” has long history (known as a centurial brand and the first registered liquor brand in
China) and its culture represents the typical regional culture, the profound humanistic culture and the distinctive enterprise
culture. In recent years, the company has put more efforts in infrastructure construction, the building of Taibai brand, and
the establishment of sound marketing net under the guidance of Four Development Strategies” and company development
visions to promote the management levels in the enterprise and to advance rapid and health development of Taibai Liquor.
(Tran. by YUE Yang)
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