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The Industrial Positions and Development Strategies of Liquors in Jiangsu,

Shandong,He'nan and Anhui

YANG Ting—dong
(Jiangsu Yanghe Group, Sugian, Jiangsu 223725, China)

Abstract: SuLuYuWan region (referred to Jiangsu province, Shandong province, Hemnan province and Anhui provine) is a large liquor—produc-

ing and liquor—consuming region with profound liquor culture. Therefore, its important position in industry is indisputable. In 2003, liquor out-

put there had achieved 1.2828 million tons, 38.71% of the total liquor output nationwide;sales revenue had achieved 15.515 billion RMB,
28.45% of the total sales revenue nationwide; and tax payment had achieved 2.681 billion RMB, 19.86% of the total amount nationwide. A-

mong all the top 50 liquor-making enterprises in China, 20 of them located in the region with their liquor output achieved 0.4224 million tons,

33.31% of the total liquor output of the 50 enterprises. The annual liquor consumption amount in the region achieved 2.3 million tons. Howev-

er, the annual liquor output of the region only achieved 1.28 million tons, far less than the consumption requirement. Under the new strategic

cooperation & competition pattern, liquor-making enterprises in the region should put more efforts in brand development, quality—centered strat-

egy and liquor style innovation and work together under the leadership of trades society to make further advancement. (Tran, by YUE Yang )
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