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Wuliangye Group Kept Pace With Times to Make Great Achievements

LI Xiang—hong
Hu'nan Jiugui Liquor Co. Ltd. Jishou Hu'nan 416000 China

Abstract The success of Wuliangye Group in market had made it the excellent example in liquor-making industry. Its experience in
brand strategy and marketing operation became the meaningful reference for other liquor-making enterprises as follows 1. structural
adjustment of its serial products and brand expansion strategy to enhance the brand value of Wuliangye  which gave the priority to
Wuliangye Group to achieve more market share 2. creation of perfect enterprise image and implementation of price strategy by com-
paratively moderate measures to win more consumers 3. investment of large amount of human power and captials to develop health
liquors  which became the new increasing polar industry and avoided the competition among liquors of the same brand. Tran. by YUE
Yang
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