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Produce & Sale Characteristics of Liquors Beer and Grape
Wine and the Relative Solutions
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1.Guizhou Provincial Light Industry Scientific Research Institute Guiyang Guizhou 550002
2. Biochemistry Institute of Guizhou University Guiyang Guizhou 550025 China

Abstract Due to the different individual characteristics liquors beer and grape wine displayed different development trend. As for
liquors  through years of adjustment and control of national macroeconomic policies it had gradually steered into a healthy civilized
and stable development road. Beer industry displayed rather rapid growth development trend. Under the influence of western cultures
grape wine industry also developed quickly. The produce & sale of the three wet goods followed certain rules and changed according to
certain mathematic models. Holidays and festivals had evident effects on the produce & sale of liquors and grape wine. However cli-
mate had direct effects on the produce & sale of beer. Comprehensive understanding of such change rules and further application of
the rules could ensure the enterprise the winner of the market. Tran. by YUE Yang
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