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Application of Fuzzy Comprehensive Judgment Model in Beer Market Survey

CAO Li-jiang REN Hui and HUANG He
Biology & Agriculture Engineering College of Jilin University Changchun Jilin 130022  China

Abstract: Fuzzy comprehensive judgment model was applied in market survey results analysis of local beer to know
accurately consumer’s drinking habits and to further provide evidence for new beer products development and mar-
ket strategy decision. Such method was simple to operate and better effects. Tran. by YUE Yang
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