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Views of Liquor Body Design and Market Demand Individuation

XU De-fu XU Yong and SHEN Cai—ping
Luzhou Laojiao Group. Co. Luzhou Sichuan 646000 China

Abstract In view of the consubstantiality tendency of liquor products in liquor-making industry  the differentiation strategy was put
forward to revive liquor—making industry. Besides from the aspects of erection of enterprise brand image enhancement of the market
share of enterprise products and the difference of experts’ taste and consumers’ taste  experts were proposed to make individuation
liquor body design to meet market consumption requirement. And the liquor body design should present not only the speciality of the
enterprise but also the unusual consumption habits in different regions. The designers should focus on market requirements  abandon
obsolete quality ideas conform the consumption trend and make breaks in the design. Tran. by YUE Yang
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