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Innovation First & Quality—centered and People—oriented

Development of Camel Liquor Industry Co.Ltd.
—— Report on the Development of Camel Liquor Industry Co.Ltd. in the Past 6 Decades

XIAO Yu
(Liquor-making Science & Technology Publishing Office, Guiyang, Guizhou 550007, China)

Abstract: An enterprise without individual enterprise culture is not a enterprise with competitiveness. Camel Liquor Industry Co.Ltd. has always
insisted on the principles of quality first, people-oriented and serve-based marketing. It has advocated green, healthy, safe and pleased consump-

tion. As a result, it has successfully improved its brand influence and enhanced its product quality and won lots of faithful consumers' hearts.
(Tran. by YUE Yang)
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