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Liquor-making Enterprises Should Practice Trademark Expansion
Strategy Cautiously
LIU Song-tao
(Trademark Management Department of Jiangsu Shuang’gou Liquor Industry Group Co., Sihong, Jiangsu 223911, China)
Abstract: Trademark expansion strategy has both advantages and disadvantages, so liquor—making enterprises

should practice such strategy cautiously and adequately as follows:1. cross trademark expansion emphasized the ex-

pansion range, new products should keep the same identity as maternal product to form a unified entirety; 2.

downward trademark expansion emphasized expansion within limits and upward trademark expansion should base on

practical conditions; 3. enterprises paid more attention to intellectual property right protection. (Tran.

Yang)
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