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Industrial Tourism and Liquor-making Enterprise Culture
CHEN Xi
(College of Humanities, Guizhou University, Guiyang, Guizhou 550025, China)

Abstract: With the rapid development of tourism in China, wine culture-oriented industrial tourism booms nationwide. Liquor-making enterprise
has developed factory tourism based on its special natural and historical advantages, which could not build and display enterprise's cultural image
but also advance tourism development. Liquor-making enterprise should develop composite tourism product to build a good enterprise image, at-
tach more importance to particulars to build its individual characteristic industrial tourism, and focus on the development of a tour chain of “eat-
ing, shopping, tour, and entertainment” by quality service to achieve both-win between tourists and enterprises.

Key words: wine culture; industrial tourism; enterprise culture

]

1.1 103 ), 18 o

:2010-08-06
(1985-), , , o



1.2
1.2.1

1.2.2

1.23

1.2.4

K

2.2

23

’

91



92

2010 12 ( 198

) - LIQUOR-MAKING SCIENCE & TECHNOLOGY 2010 No.12(Tol.198)

3.1

o 10
’
o
’
“ ”
’
N
o
[4
o
o ’
)
N
A
’
o
N
’
N
’
o
N
’
o
Y Y
N )
’
° 2
’ \
o
)
’ ’
’ o
’
’
’
5
)
o
’
’
o
’ ’ ”
o

2



s LOGO, , )
33 o0 07 “ ” s R R °
: [1] . . [M].
3.4 2007.196.
2] . M]. ,
, . 2006.126.
o , 3] . ML 2008.
’ , [4] . ML 2003.
213.
o 5] . M. 2006

© 1994-2012 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



