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A Report of Brand Strategies by Hetao Liquor Industry Group

YANG Zhi—qin
(Beijing Dongfangzun Consultation Co. Ltd., Beijing 100080, China)

Abstract: “Creation of Famous Brand Products, Establishment of First—class Enterprise” had always been the develop-
ment objective for Hetao Liquor Industry Group. The successful development of high—grade liquor “Zuichunqiu” and milk
liquor “Teng’gelitala” was highly praised by experts in liquor industry.“Beyond Self to Purchase Perfect” had always been
the enterprise spirit. Famous brand meant not only high product quality but also profound liquor cultural background and
favorable public image. “Zuichunqiu” Liquor had typical Luzhou—flavor styles and it tasted mellow and soft with long af-
tertaste. Milk liquor “Teng’gelila” was golden yellow in color with pure milk aroma and had enjoyable taste, which was
of strong national features. (Tran. by YUE Yang)
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