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Study on Evaluation System of Market Feedback
about the Price Strategy of Wine

YANG Jun—qi,XU Xiao—yan and XING Zhan-lei
(Management College of Shanxi Science & Technology University, Xianyang, Shanxi 712081, China)

Abstract: Price strategy, as a market measure, is often used for both wine—producing manufacturers and wine—sale
enterprises. Accordingly, relative evaluation system of market feedback about the price strategy of wine was estab-
lished by means of factor analysis method. And some real cases were selected to recite the arithmetic principles.

(Tran. by YUE Yang)
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