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“Organic” Expressions to Wines
Tran. by LIU Yi- gang

(Sichuan Provincial Food Femmentation Research & Design Institute, Chengdu, Sichuan 611130, China)

Abstract Consumers concem about the safety of food and its effects on pe()ples, health increasingly and wines is sumwly in the category. In consider

«

ation of such concems, “organic” or other such kinds of expressions are added to the trademark for wines, which means a reliable promise to cor

sumess. In this paper, the trademarks of Sake were illustrated thoroughly and the correlations of “organi” & “natural” and wines were also intre

duced. ( Tran. by YUE Yang)
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