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Liquors Face“ Terminal Market Collapse”

YANG Zhi—qin
Beijing Dongfangzun Culture Propagation Co. Ltd. Haidian District Beijing 100086 China

Abstract Nowadays various barriers existed including kickbacks business sponsorship and extra illicit expenditures
etc. in liquor terminal market which became a profitable source for supermarkets restaurants and hotels but a tumor for
liguor-making industry. Generally  such phenomenon was considered as business bribe and unfair market competition.
More badly it would destroy the commercial standards and the fair competition market lead to serious deviation of liquor
product price and its actual value and finally damage consumer’s rights and benefits. To settle the problem of inadequate
fee charging in terminal market  the government together with consumers should be responsible for the development of a
normative and mature liquor terminal market. Besides appropriate long-term development strategy for liquor enterprises
should be formulated to direct rational liquor terminal market. The promotion strategy of* large investment lots of ads
and large scale promotion” should be regulated to realize high-efficiency resources integration and to avoid liquor terminal
market collapse. Tran. by YUE Yang
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