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Current Status of Club Marketing Practiced by Grape Wine
Enterprises and Study on Its Countermeasures
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Abstract  The strategic practice of club marketing by grape wine enterprises answered for market requirements of grape
wine development. Current status of club marketing in China were as follows small marketing scale and market environ-
ments in need of urgent improvement  disordered management which could not ensure normal marketing  ambiguity of
enterprises to the real meaning of club marketing distinct exclusiveness harmful for health grape wine market culture u-
tilitarianism hard to culture consumers' fidelity lack of vivid individuality for club activities insufficient public propagan-
da and mutual communication and small scale of club membership and unsound network etc. Accordingly enterprises
participating in club marketing must fully be aware of service highly value public communication pay more attention to
the entertainment of club activity and less attention to utilitarianism  strengthen management  notice the culture of con-
sumption market and basic work and establish grape wine enterprise club federation to improve organization levels of the
club. Tran. by YUE Yang
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